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ABSTRACT

Despite the fact, employer branding is an important concept in best recruitment practices it’s
correspondingly delivering the enormous contribution to the retention of employees. Inside the
current economic practice, the employers are more concerned about retaining talent within the
organization instead of bringing new people. The major goal of this research is to investigate the
relationship between employer branding and employee retention in the context of a specific
company. Also, to exploring the relationship, the research is also focused on how the dimensions
of employee branding influence on employee retention. The study's conclusion will contribute to
a better understanding of employer branding as well as practical implications for the future. The
study has addressed and achieved research questions and objectives by employing a structured
questionnaire and gathered data were analyzed using the methods of Pearson correlation and
multiple regression as per the analysis and findings, all the research objectives were accomplished,
and research questions were addressed. The completion of this study would not have been possible
without the help and support of a large number of people. I'd like to express my gratitude to
everyone who has helped me overcome the various challenges. By answering the second research
question, Work-life balance, training, and growth are the variables that have a substantial impact
on employee retention, while corporate social responsibility had no significant impact on the
dependent variable, according to this study. Contribution to the academic and managerial
implications are also discussed and additionally, researcher provide suggestions for upcoming

research purposes.
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